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£ 1: 1c0 F5IEiA% & W fi#E (US cents/Ib)

ICO Colombian Other Brazilian
Composite Milds Milds Naturals Robustas New York*

Monthly averages
Dec-17 114.00 141.62 137.42 121.47 87.59 125.25 78.30
Jan-18 115.60 143.77 138.81 123.67 88.65 127.65 78.90
Feb-18 114.19 141.50 136.28 120.83 89.24 123.82 80.38
Mar-18 112.99 139.45 135.03 119.80 88.18 121.66 79.86
Apr-18 112.56 139.29 134.34 118.76 88.31 120.17 79.36
May-18 113.34 140.26 135.61 119.57 88.74 122.50 79.85
Jun-18 110.44 138.55 134.03 115.10 86.07 120.19 77.40
Jul-18 107.20 133.92 130.60 110.54 84.42 114.06 75.56
Aug-18 102.41 129.99 125.21 104.46 80.74 108.12 71.94
Sep-18 98.17 125.74 121.18 99.87 76.70 102.83 68.03
Oct-18 111.21 140.83 137.34 115.59 85.32 119.73 77.16
Nov-18 109.59 139.27 137.11 113.27 83.52 117.06 75.23
Dec-18 100.61 127.86 127.10 102.10 77.57 105.79 69.59
% change between Nov-18 and Dec-18

-8.2% -8.2% -7.3% -9.9% -7.1% -9.6% -7.5%
Volatility (%)
Dec-18 6.9% 7.3% 8.1% 9.5% 4.6% 10.4% 5.3%
Nov-18 7.2% 7.8% 8.0% 9.2% 5.8% 10.7% 6.5%
Variation between Nov-18 and Dec-18

-1.6 -1.7 -1.9 -1.7 -1.0 -1.9 -1.4

* Average price for 2" and 3 positions

& 2: fli#&7 (US cents/Ib)

Colombian Colombian Colombian Other Other Brazilian
Milds Milds Milds Milds Milds Naturals New York*
Other Brazilian Brazilian
Milds Naturals Robustas Naturals Robustas Robustas
Nov-17 4.20 20.15 54.03 15.95 49.83 33.88 46.95
Dec-17 4.96 20.10 55.12 15.14 50.16 35.02 48.75
Jan-18 5.22 20.67 52.26 15.45 47.04 31.59 43.44
Feb-18 4.42 19.65 51.27 15.23 46.85 31.62 41.80
Mar-18 4.95 20.53 50.98 15.58 46.03 30.45 40.81
Apr-18 4.65 20.69 51.52 16.04 46.87 30.83 42.65
May-18 4.52 23.45 52.48 18.93 47.96 29.03 42.79
Jun-18 3.32 23.38 49.50 20.06 46.18 26.12 38.50
Jul-18 4.78 25.53 49.25 20.75 44.47 23.72 36.18
Aug-18 4.56 25.87 49.04 21.31 44.48 23.17 34.80
Sep-18 3.49 25.24 55.51 21.75 52.02 30.27 42.57
Oct-18 2.16 26.00 55.75 23.84 53.59 29.75 41.83
Nov-18 0.76 25.76 50.29 25.00 49.53 24.53 36.20
% change between Nov-18 and Dec-18
-64.8% -0.9% -9.8% 4.9% -7.6% -17.5% -13.5%

* Average price for 2" and 3" positions
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#3: HRa—-bv—FENT X

Coffee year commencing % change
2017-18
PRODUCTION 149 609 155 880 157399 164994 167 472 1.5%
Arabica 87 828 95 087 100590 101 442 104 009 2.5%
Robusta 61 865 60 843 56 810 63551 63500 -0.1%
Africa 15983 15734 16718 17 484 17 799 1.8%
Asia & Oceania 46 274 49 323 45 299 49 059 48 009 -2.1%
Mexico & Central America 17 188 17 237 20 466 21829 21720 -0.5%
South America 70 164 73 586 74 916 76 622 79 944 4.3%
CONSUMPTION 151 223 155 443 158231 161715 165 185 2.1%
Exporting countries 46 505 47 500 48 458 49 605 50301 1.4%
Importing countries 104 718 107 943 109773 112110 114 883 2.5%
Africa 10719 10951 11367 11752 12234 4.1%
Asia & Oceania 31950 32 863 33978 34815 36 251 4.1%
Mexico & Central America 5230 5295 5169 5231 5233 0.1%
Europe 51 008 52147 52 043 52959 53510 1.0%
North America 27 363 28934 29559 29981 30734 2.5%
South America 24 954 25251 26 115 26 976 27223 0.9%
BALANCE -1613 438 -831 3279 2287

In thousand 60-kg bags
*preliminary estimates

#4 HHEEOa—v—KRHEE

November November October-November

2017 2018 % change  2017/18  2018/19 % change

TOTAL 9352 9 885 5.7% 18 243 20938 14.8%
Arabicas 6248 6 641 6.3% 12 229 13 837 13.2%
Colombian Milds 1272 1374 8.0% 2474 2522 2.0%
Other Milds 1725 1520 -11.9% 3405 3391 -0.4%
Brazilian Naturals 3251 3748 15.3% 6 350 7924 24.8%
Robustas 3105 3244 4.5% 6014 7101 18.1%

In thousand 60-kg bags
Monthly trade statistics are available on the ICO website at www.ico.org/trade_statistics.asp

#£s5: —a—I—r v RUeYhEOREEEE

Jan-18 Feb-18 Mar-18 Apr-18 May-18 Jun-18 Jul-18 Aug-18 Sep-18 Oct-18 Nov-18 Dec-18

New York 2.23 2.24 2.14 2.21 2.26 2.28 2.33 2.33 251 2.70 2.78 2.79 2.80
London 2.09 1.79 1.52 1.37 1.32 1.34 1.14 1.28 1.26 1.51 1.58 1.77 1.88

In million 60-kg bags
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- Figure 3: Coffee consumption 1992/93 - 2016/17

- Figure 4: Coffee consumption in traditional markets 1992/93 - 2016/17
- Figure 8: Fresh coffee consumption 2003 - 2017

- Figure 9: Fresh coffee consumption per capita (population aged 15 and above)
- Figure 11: Soluble coffee consumption 2003 - 2017

- Figure 12: Soluble coffee consumption per capita (population aged 15 and above)
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1 The term ‘country’ is used in a broad sense for what are officially classed as ‘customs territories’, but which may
not be countries in the usual sense of the word. The denomination and classification used herein do not imply,
on the part of the ICO, any judgement as to the legal or other status of any territory, or any endorsement or
acceptance of any boundary.

2 This study uses consumption estimates and export data collected by the ICO from Member countries, with
import data derived from the reported exports. Export data records all trade transactions at market level, from
origin to destination countries. In addition, shares of consumption segments (fresh coffee and soluble coffee)
were calculated using a database acquired from Euromonitor International (Euromonitor International - Hot
Drinks, 2018 edition).



Figure 1: World coffee consumption 1992/93 - 2016/17
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Figure 2: Domestic consumption of coffee 1992/93 - 2016/17
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Figure 3: Coffee consumption 1992/93 - 2016/17
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Figure 4: Coffee consumption in traditional markets 1992/93 - 2016/17
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Figure 5: Coffee imports by type, average volume 2012-2016
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Figure 6: Coffee imports by form of coffee, average volume 2012-2016
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Figure 7. Coffee imports by form of coffee and origin, average volume 2012-2016
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3 Data from Euromonitor International is estimated in tons of coffee consumed from 2003 to 2017. The data was
converted into 60-kg bags of green bean equivalent (GBE) using ICO conversion factors, as defined in the Annex
of the International Coffee Agreement 2007 and revised in document ED-2123/11,and segment shares
calculated.

4 per capita consumption is calculated using total population above 15 years old. Population data was obtained

from the World Development Indicators of the World Bank, available at:
https://data.worldbank.org/indicator/SP.POP.1564.TO
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Figure 8: Fresh coffee consumption 2003-2017
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Figure 9: Fresh coffee consumption per capita (population aged 15 and above)
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Source: ICO and Euromonitor International - Hot Drinks, 2018 edition. ICO calculations
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Figure 10: Fresh coffee consumption by sub-segments 2017, % share
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Source: ICO and Euromonitor International - Hot Drinks, 2018 edition. ICO calculations
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Figure 11: Soluble coffee consumption 2003-2017
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Source: ICO and Euromonitor International - Hot Drinks, 2018 edition. ICO calculations

Figure 12: Soluble coffee consumption per capita (population aged 15 and above)
2.5

137%
-12%
2.0
o 15
<
8
‘a
3 10
2
w0 344%
0.5 .
204% g "40%
0.0 _.-_—_‘
China India Indonesia Taiwan  VietnamKorea, Rep. dfhilippines

Source: ICO and Euromonitor International - Hot Drinks, 2018 edition. ICO calculations

C. N—rwvhrbFAV

26. K13k, FE/ 7 VT &R TOaO— b —HEBICBITA A VAR hO—
L —DHEIERRL T WS, 20174EICIF T OB TIHEI SN I— b —D44% h3 A >
ARV Fad—v—Fo7z,



-11-

27. ROV T AV oM, FEI-bHBEETHEZ A KR T7ET 1V
2T, ZTOHBNZ—VDRELEEZSEZRLTWVWS, A1V R T7TIEL
Fad—d—b—DPAVAZYFO—b—X D ELHBHEDREL (86%) H,
T4 VEYTRAVAZ Y FOd—b—Na—b —RIHEED8I% Z HD T V5,

28. {HEEOWELIIZLLTED, WO DHIETEA VAZ Y Fad—b—X
DELF2T—O—b—ZBEHFLTWVS, Tk, @EISFE-ICA AR Fa—
L —DY 7 MENTNL10%, 20%, 32% K T L7zHHE. B8, @EICY TR T2, R
WKHEIFLF a5 —a—b—lEaENA VAR ba—b =X O L @R THINLT
WA RIEKTSETH %,

29.  HAANC, NEFLEA Y FTIEA VAR FO—b—3MkIRE U Tilits
DT EEGLTED, TV EVEALA Y RRY T TR EELTY 27 2 R LT
W2, NFF L TOHBOA A2 Y Fa—b—{{EMEZY — FLTW5H,
[FRFIC L F 2 T —a— b —ifil CEHBEILRDOMWEEI /1 TH S LZ2/RL T
%0 AY RTIREIAVAZY bOA——ZHI I— b —HEITERICHT T
Do

Figure 13: Share of soluble coffee in total consumption 2003-2017
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Figure A1. MFN (Most Favored Nation) tariff level for coffee, 2017
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Figure A2. Inter-trade South and East Asia 2012-2016




Figure A3. Inter-trade South and East Asia by form of coffee 2012-2016
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