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£ 1: ICOTEIEAMiRS & S EiA% (US cents/Ib)

ICO Colombian Other Brazilian
Composite Milds Milds Naturals Robustas New York*

Monthly averages
Feb-18 114.19 141.50 136.28 120.83 89.24 123.82 80.38
Mar-18 112.99 139.45 135.03 119.80 88.18 121.66 79.86
Apr-18 112.56 139.29 134.34 118.76 88.31 120.17 79.36
May-18 113.34 140.26 135.61 119.57 88.74 122.50 79.85
Jun-18 110.44 138.55 134.03 115.10 86.07 120.19 77.40
Jul-18 107.20 133.92 130.60 110.54 84.42 114.06 75.56
Aug-18 102.41 129.99 125.21 104.46 80.74 108.12 71.94
Sep-18 98.17 125.74 121.18 99.87 76.70 102.83 68.03
Oct-18 111.21 140.83 137.34 115.59 85.32 119.73 77.16
Nov-18 109.59 139.27 137.11 113.27 83.52 117.06 75.23
Dec-18 100.61 127.86 127.10 102.10 77.57 105.79 69.59
Jan-19 101.56 129.28 128.46 102.94 78.24 107.93 70.32
Feb-19 100.67 127.93 128.45 100.06 78.65 104.12 70.52
% change between Jan-19 and Feb-19

-0.9% -1.0% 0.0% -2.8% 0.5% -3.5% 0.3%
Volatility (%)
Jan-19 6.0% 7.0% 6.9% 8.7% 3.7% 8.5% 4.8%
Dec-18 6.0% 6.2% 6.7% 8.4% 4.8% 9.6% 5.6%
Variation between Jan-19 and Feb-19

0.0 0.8 0.2 0.3 -1.1 -1.1 -0.8

* Average price for 2" and 3 positions

£ 2: flif&Z (US cents/Ib)

Colombian Colombian Colombian Other Other Brazilian
Milds Milds Milds Milds Milds Naturals New York*
Other Brazilian Brazilian
Milds Naturals Robustas Naturals Robustas Robustas
Feb-18 5.22 20.67 52.26 15.45 47.04 31.59 43.44
Mar-18 4.42 19.65 51.27 15.23 46.85 31.62 41.80
Apr-18 4.95 20.53 50.98 15.58 46.03 30.45 40.81
May-18 4.65 20.69 51.52 16.04 46.87 30.83 42.65
Jun-18 4.52 23.45 52.48 18.93 47.96 29.03 42.79
Jul-18 3.32 23.38 49.50 20.06 46.18 26.12 38.50
Aug-18 4.78 25.53 49.25 20.75 44.47 23.72 36.18
Sep-18 4.56 25.87 49.04 21.31 44.48 23.17 34.80
Oct-18 3.49 25.24 55.51 21.75 52.02 30.27 42.57
Nov-18 2.16 26.00 55.75 23.84 53.59 29.75 41.83
Dec-18 0.76 25.76 50.29 25.00 49.53 24.53 36.20
Jan-19 0.82 26.34 51.04 25.52 50.22 24.70 37.61
Feb-19 -0.52 27.87 49.28 28.39 49.80 21.41 33.60
% change between Jan-19 and Feb-19
-163.4% 5.8% -3.4% 11.2% -0.8% -13.3% -10.7%

* Average price for 2" and 3" positions
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#£3: HROa—v—FHNNST U

Coffee year % change
(October to September) 2017-18
PRODUCTION 149 609 155 880 157399 164994 167 472 1.5%
Arabica 87 828 95 087 100590 101442 104 009 2.5%
Robusta 61 865 60 843 56 810 63 551 63 500 -0.1%
Africa 15983 15734 16718 17484 17 799 1.8%
Asia & Oceania 46 274 49 323 45299 49 059 48 009 -2.1%
Mexico & Central America 17 188 17 237 20 466 21829 21720 -0.5%
South America 70 164 73 586 74916 76 622 79 944 4.3%
CONSUMPTION 151 223 155 443 158231 161715 165 185 2.1%
Exporting countries 46 505 47 500 48 458 49 605 50301 1.4%
Importing countries 104 718 107 943 109773 112110 114 883 2.5%
Africa 10719 10951 11 367 11752 12234 4.1%
Asia & Oceania 31950 32863 33978 34815 36 251 4.1%
Mexico & Central America 5230 5295 5169 5231 5233 0.1%
Europe 51 008 52147 52 043 52959 53510 1.0%
North America 27 363 28934 29559 29 981 30734 2.5%
South America 24954 25251 26 115 26 976 27 223 0.9%
BALANCE -1613 438 -831 3279 2287

In thousand 60-kg bags
*preliminary estimates
Note: Data on crop year can be found at: www.ico.org/trade_statistics.asp

#a4: EEOI—e—KRmtE

January January October-January

2017 2018 % change  2017/18 2018/19 % change

TOTAL 10 778 11 059 2.6% 39 359 41964 6.6%
Arabicas 6490 6 633 2.2% 25234 27 261 8.0%
Colombian Milds 1146 1312 14.5% 4925 5283 7.3%
Other Milds 2231 1808 -18.9% 7529 6 768 -10.1%
Brazilian Naturals 3113 3513 12.8% 12 780 15210 19.0%
Robustas 4289 4426 3.2% 14 126 14 703 4.1%

In thousand 60-kg bags
Monthly trade statistics are available on the ICO website at www.ico.org/trade_statistics.asp

&5 Za—I—r ey RGO E

Feb-18 Mar-18 Apr-18 May-18 Jun-18 Jul-18 Aug-18 Sep-18 Oct-18 Nov-18 Dec-18 Jan-19 Feb-19

New York 2.14 2.21 2.26 2.28 2.33 2.33 2.51 2.70 2.78 2.79 2.80 2.82 2.83
London 1.52 1.37 1.32 1.34 1.14 1.28 1.26 1.51 1.58 1.77 1.88 2.08 2.01

In million 60-kg bags
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AEEI—b—4EE  Marketing Years

April-March
Angola

Bolivia

Burundi

Ecuador

Indonesia
Madagascar

Papua New Guinea
Peru

Rwanda

July-June

Brazil

Cuba

Dominican Republic
Haiti

Philippines
Tanzania

October-September
Cameroon
Central African Republic
Colombia
Congo (Kinshasa)
Costa Rica
Cote d'lvoire
El Salvador
Ethiopia
Ghana
Guatemala
Guinea
Honduras
India
Jamaica
Kenya

Laos

Liberia
Malawi
Malaysia
Mexico
Nicaragua
Nigeria
Panama
Sierra Leone
Thailand
Togo
Uganda
United States
Venezuela
Vietnam
Yemen

Non-producing countries are on an October-September marketing year.

Foreign Agricultural ServicelUSDA
Office of Global Analysis

December 2018



Coffee Summary
Thousand 60-Kilogram Bags

Jun Dec
2014/15 2015/16 2016/17 2017/18 2018/19 2018/19
Arabica Production
Brazil 37,300 36,100 45,600 38,500 44,500 46,900
Colombia 13,300 14,000 14,600 13,825 14,500 14,300
Honduras 5,100 5,300 7,510 7,600 7,350 7,600
Ethiopia 6,475 6,510 6,943 7,055 7,100 7,100
Peru 2,900 3,500 4,225 4,375 4,400 4,400
Mexico 2,980 2,125 3,100 3,875 4,300 4,300
Guatemala 3,125 3,125 3,400 3,600 3,700 3,700
Nicaragua 2,100 2,100 2,600 2,700 2,500 2,500
China 2,125 1,900 1,900 2,000 2,000 2,000
India 1,630 1,725 1,583 1,583 1,380 1,500
Vietnam 1,050 1,100 1,100 1,300 1,400 1,400
Costa Rica 1,400 1,625 1,300 1,500 1,350 1,350
Indonesia 1,270 1,500 1,300 1,000 1,400 1,200
Uganda 750 750 1,200 750 800 800
Kenya 750 750 815 715 750 750
Other 4,353 4,230 4,450 4,076 4,186 4,218
Total 86,608 86,340 101,626 94,454 101,616 104,018
Robusta Production
Vietnam 26,350 27,830 25,600 28,000 28,500 29,000
Brazil 17,000 13,300 10,500 12,400 15,700 16,500
Indonesia 9,200 10,600 9,300 9,400 9,700 9,700
Uganda 2,800 2,900 4,000 3,600 4,000 4,000
India 3,810 4,075 3,617 3,683 4,120 3,700
Malaysia 2,100 2,200 2,100 2,100 2,100 2,100
Cote d'Ivoire 1,400 1,600 1,090 1,250 1,400 1,400
Thailand 1,000 700 800 700 650 650
Tanzania 550 500 500 550 600 600
Cameroon 525 575 450 470 525 525
Other 2,473 2,319 2,231 2,275 2,255 2,300
Total 67,208 66,599 60,188 64,428 69,550 70,475
Production
Brazil 54,300 49,400 56,100 50,900 60,200 63,400
Vietnam 27,400 28,930 26,700 29,300 29,900 30,400
Colombia 13,300 14,000 14,600 13,825 14,500 14,300
Indonesia 10,470 12,100 10,600 10,400 11,100 10,900
Honduras 5,100 5,300 7,510 7,600 7,350 7,600
Ethiopia 6,475 6,510 6,943 7,055 7,100 7,100
India 5,440 5,800 5,200 5,266 5,500 5,200
Uganda 3,550 3,650 5,200 4,350 4,800 4,800
Mexico 3,180 2,300 3,300 4,075 4,500 4,500
Peru 2,900 3,500 4,225 4,375 4,400 4,400
Guatemala 3,185 3,295 3,570 3,780 3,890 3,890
Nicaragua 2,125 2,125 2,625 2,725 2,525 2,525
Malaysia 2,100 2,200 2,100 2,100 2,100 2,100
China 2,125 1,900 1,900 2,000 2,000 2,000
Cote d'Ivoire 1,400 1,600 1,090 1,250 1,400 1,400
Costa Rica 1,400 1,625 1,300 1,500 1,350 1,350
Tanzania 1,150 1,100 1,050 1,150 1,300 1,300
Papua New Guinea 810 750 1,115 810 800 800
Kenya 750 750 815 715 750 750
El Salvador 700 560 600 650 600 650
Thailand 1,000 700 800 700 650 650
Venezuela 460 500 530 575 585 585
Cameroon 575 625 500 520 575 575
Laos 475 475 410 450 475 475
Philippines 475 425 475 450 425 425
Other 2,971 2,819 2,556 2,361 2,391 2,418
Total 153,816 152,939 161,814 158,882 171,166 174,493
Coffee marketing year for producer countries begins either in October (Colombia), April (Indonesia) or July (Brazil), as examples.
Coffee marketing year for non-producer countries begins in October. To access a complete dataset for each country, please visit:
http://apps.fas.usda.gov/psdonline/psdQuery.aspx
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Coffee Summary, Continued
Thousand 60-Kilogram Bags

Jun Dec
2014/15 2015/16 2016/17 2017/18 2018/19 2018/19
Bean Exports
Brazil 33,051 31,870 29,325 26,936 32,200 32,000
Vietnam 19,791 26,950 25,000 25,250 25,200 25,500
Colombia 11,615 11,490 12,700 11,700 12,500 12,300
Honduras 4,760 5,000 7,290 7,200 7,050 7,300
Indonesia 6,770 7,938 7,309 6,940 7,200 7,000
Uganda 3,400 3,500 4,600 4,500 4,600 4,600
Peru 2,750 3,300 4,025 4,185 4,200 4,200
Ethiopia 3,500 3,405 3,853 3,950 3,980 3,980
India 3,358 4,063 4,273 4,300 3,750 3,750
Guatemala 3,050 3,040 3,325 3,550 3,600 3,600
Other 11,689 12,415 12,221 12,748 12,650 12,805
Total 103,734 112,971 113,921 111,259 116,930 117,035
Roast and Ground Exports
European Union 1,220 1,260 1,395 1,445 1,400 1,400
Switzerland 975 1,040 1,150 1,225 1,200 1,200
Vietnam 457 550 550 550 550 550
Mexico 175 200 155 180 170 170
Colombia 90 100 155 165 100 100
China 57 56 180 75 75 75
Indonesia 50 48 65 70 60 40
Brazil 28 28 31 20 30 30
Panama 45 45 30 30 25 25
Nicaragua 20 10 10 10 15 15
Other 406 80 16 10 17 17
Total 3,523 3,417 3,737 3,780 3,642 3,622
Soluble Exports
Brazil 3,494 3,645 3,725 3,494 3,300 3,300
Malaysia 2,775 2,975 2,940 3,050 2,950 3,100
Vietnam 1,282 2,000 2,000 2,100 2,150 2,150
India 1,525 1,625 1,880 1,920 1,670 1,670
Indonesia 1,900 1,910 800 1,000 1,020 1,100
Mexico 860 840 970 950 1,000 1,000
Colombia 715 800 900 850 900 900
European Union 225 520 510 680 500 700
Thailand 1,975 960 850 650 700 700
Ecuador 760 740 484 572 600 650
Other 875 986 945 885 810 810
Total 16,386 17,001 16,004 16,151 15,600 16,080
Exports
Brazil 36,573 35,543 33,081 30,450 35,530 35,330
Vietnam 21,530 29,500 27,550 27,900 27,900 28,200
Colombia 12,420 12,390 13,755 12,715 13,500 13,300
Indonesia 8,720 9,896 8,174 8,010 8,280 8,140
Honduras 4,760 5,000 7,290 7,200 7,050 7,300
India 4,894 5,693 6,158 6,224 5,425 5,425
Uganda 3,400 3,500 4,600 4,500 4,600 4,600
Peru 2,750 3,300 4,025 4,185 4,200 4,200
Ethiopia 3,500 3,405 3,853 3,950 3,980 3,980
Guatemala 3,070 3,044 3,330 3,555 3,605 3,605
Other 22,026 22,118 21,846 22,501 22,102 22,657
Total 123,643 133,389 133,662 131,190 136,172 136,737
Coffee marketing year for producer countries begins either in October (Colombia), April (Indonesia) or July (Brazil), as examples.
Coffee marketing year for non-producer countries begins in October. Roasted coffee was converted to green bean equivalent by
multiplying the net weight of roasted coffee by 1.19. Soluble coffee was converted to green bean equivalent by multiplying the net
weight of soluble coffee by 2.6. For each non-producing country, the trade balance between imports and exports is used in order
to avoid double-counting for these figures.
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Coffee Summary, Continued
Thousand 60-Kilogram Bags

Jun Dec
2014/15 2015/16 2016/17 2017/18 2018/19 2018/19
Bean Imports
European Union 45,140 46,150 46,050 47,450 48,000 48,500
United States 23,525 25,100 25,810 24,450 27,000 26,500
Japan 7,185 7,280 7,000 6,500 7,500 7,500
Canada 2,450 2,800 3,030 3,035 3,200 3,100
Russia 2,240 2,430 2,710 2,840 3,000 3,000
Switzerland 2,420 2,460 2,600 2,750 2,900 2,900
Korea, South 2,150 2,280 2,500 2,490 2,700 2,500
Algeria 2,165 2,275 2,165 2,270 2,300 2,300
Australia 1,310 1,425 1,415 1,540 1,600 1,600
Malaysia 1,340 1,440 1,510 1,550 1,500 1,600
Other 12,592 13,428 12,480 13,450 12,960 13,860
Total 102,517 107,068 107,270 108,325 112,660 113,360
Roast and Ground Imports
China 141 460 945 800 800 800
Vietnam 10 20 340 400 500 500
Russia 260 315 325 375 350 350
Ukraine 275 250 260 270 275 275
Canada 765 375 220 285 185 250
Korea, South 155 185 225 245 250 250
United States 0 0 160 115 200 200
Australia 190 155 190 160 175 175
Norway 120 130 125 140 150 150
Taiwan 70 95 140 120 150 150
Other 553 398 452 457 432 427
Total 2,539 2,383 3,382 3,367 3,467 3,527
Soluble Imports
Philippines 3,570 5,500 6,000 5,500 5,000 5,000
China 858 1,615 1,782 2,000 2,000 2,000
Russia 1,550 1,650 1,705 1,270 1,600 1,600
Canada 1,280 1,370 1,300 1,430 1,300 1,350
Japan 815 810 925 1,140 1,200 1,200
Indonesia 720 644 391 828 400 850
Iran 80 210 300 560 600 600
United States 470 85 510 225 400 400
Ukraine 570 470 440 425 350 350
South Africa 250 250 265 315 300 300
Other 2,185 2,412 2,269 2,373 2,356 2,386
Total 12,348 15,016 15,887 16,066 15,506 16,036
Imports
European Union 45,140 46,150 46,050 47,450 48,000 48,500
United States 23,995 25,185 26,480 24,790 27,600 27,100
Japan 8,110 8,195 8,030 7,720 8,780 8,780
Philippines 3,755 6,185 6,420 6,060 5,400 5,600
Russia 4,050 4,395 4,740 4,485 4,950 4,950
Canada 4,495 4,545 4,550 4,750 4,685 4,700
China 1,889 2,938 3,534 3,550 3,700 3,700
Switzerland 2,420 2,460 2,600 2,750 2,900 2,900
Korea, South 2,305 2,465 2,725 2,735 2,950 2,750
Algeria 2,195 2,320 2,205 2,300 2,340 2,340
Other 19,050 19,629 19,205 21,168 20,328 21,603
Total 117,404 124,467 126,539 127,758 131,633 132,923
Coffee marketing year for producer countries begins either in October (Colombia), April (Indonesia) or July (Brazil), as examples.
Coffee marketing year for non-producer countries begins in October. Roasted coffee was converted to green bean equivalent by
multiplying the net weight of roasted coffee by 1.19. Soluble coffee was converted to green bean equivalent by multiplying the net
weight of soluble coffee by 2.6. For each non-producing country, the trade balance between imports and exports is used in order
to avoid double-counting for these figures.
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Coffee Summary, Continued
Thousand 60-Kilogram Bags

Jun Dec
2014/15 2015/16 2016/17 2017/18 2018/19 2018/19

Domestic Consumption
European Union 43,870 44,495 42,345 45,725 45,300 46,100
United States 23,568 25,083 25,522 25,835 27,050 26,509
Brazil 20,420 20,855 21,625 22,420 23,000 23,200
Japan 7,860 8,060 8,210 8,253 8,580 8,252
Philippines 4,230 6,210 6,995 6,510 5,425 5,625
Russia 4,050 4,395 4,740 4,485 4,950 4,950
Canada 4,495 4,545 4,550 4,750 4,685 4,700
China 2,416 2,833 3,655 3,825 4,200 4,200
Indonesia 2,900 3,175 3,203 3,560 3,900 3,900
Ethiopia 2,985 3,110 3,100 3,110 3,120 3,120
Vietnam 2,217 2,630 2,770 2,880 2,990 2,990
Korea, South 2,305 2,465 2,725 2,735 2,950 2,750
Mexico 2,339 2,325 2,057 2,280 2,700 2,750
Algeria 2,195 2,320 2,205 2,300 2,340 2,340
Australia 1,775 1,785 1,730 1,875 1,900 1,900
Switzerland 1,445 1,420 1,450 1,525 1,700 1,700
Colombia 1,400 1,415 1,450 1,500 1,630 1,600
India 1,191 1,250 1,200 1,215 1,250 1,250
Venezuela 1,151 1,151 1,133 1,217 1,164 1,214
Ukraine 1,025 970 960 1,085 1,025 1,025
Turkey 675 710 960 875 800 850
Norway 775 785 805 740 805 805
Egypt 480 525 630 770 650 800
Iran 145 295 405 710 800 800
Argentina 710 741 754 602 795 795
Other 9,015 9,180 9,115 9,492 9,509 9,464

Total 145,637 152,728 154,294 160,274 163,218 163,589

Ending Stocks
European Union 12,225 12,100 13,900 13,500 11,900 13,800
Brazil 9,305 2,372 3,828 1,919 4,007 6,854
United States 6,117 6,199 7,190 6,177 7,200 6,800
Japan 3,350 3,485 3,305 2,772 3,200 3,300
Vietnam 6,373 3,803 1,183 763 1,183 1,133
India 2,586 2,645 1,873 1,077 1,380 929
Indonesia 53 46 12 593 475 918
Philippines 100 500 400 400 800 800
Colombia 671 1,131 886 696 641 521
Tanzania 322 250 220 290 310 310
Other 2,002 1,862 1,993 1,779 1,716 1,691

Total 43,104 34,393 34,790 29,966 32,812 37,056
Coffee marketing year for producer countries begins either in October (Colombia), April (Indonesia) or July (Brazil), as examples.
Coffee marketing year for non-producer countries begins in October.
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