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£ 1: 1CO FefBffig M C5e#lifg (US cents/Ib)

ICO Colombian

Other Milds

Brazilian

Robustas

New York*

Composite Milds

Monthly averages

Naturals

Oct-14 172.88 222.59 225.29 197.05 104.70 210.12 95,51
Nov-14 162.17 206.41 209.38 181.43 103.06 192.33 93.60
Dec-14 150.66 190.16 193.60 166.58 98.43 177.82 89.86
Jan-15 148.24 185.26 190.00 163.50 98.01 173.19 89.33
Feb-15 141.10 174.11 178.89 151.90 98.36 159.55 89.76
Mar-15 127.04 154.29 160.74 133.55 92.16 139.70 82.94
Apr-15 129.02 157.06 164.00 136.70 92.06 141.79 82.71
May-15 123.49 150.19 158.48 130.38 87.56 135.22 78.03
Jun-15 124.97 152.02 159.76 130.51 90.25 135.86 80.25
Jul-15 119.77 144.52 154.45 123.64 87.12 128.59 77.16
Aug-15 121.21 146.96 156.92 127.24 85.78 132.42 76.25
Sep-15 113.14 135.55 146.15 117.83 81.50 121.66 71.53
Oct-15 118.43 143.10 153.25 127.47 82.78 129.45 72.89
%change between Oct-15 and Sep-15
4.7% 5.6% 4.9% 8.2% 1.6% 6.4% 1.9%
Volatility (%)
Sep-15 7.3 7.7 6.6 94 6.4 8.3 7.0
Oct-15 7.6 8.2 7.9 9.7 6.3 9.5 7.2
Variation between Oct-15 and Sep-15
0.3 0.5 1.3 04 -0.1 1.2 0.3

* Average price for 2" and 3" positions

# 2: fli#&2 (US centsl/lb)

Colombian Colombian Colombian Other Milds Other Milds Brazilian New York*
Milds Milds Milds Naturals
Other Milds  Brazilian Robustas  Brazilian Robustas Robustas London*
Naturals Naturals
Oct-14 -2.70 25.54 117.89 28.24 120.59 92.35 114.61
Nov-14 -2.97 24.98 103.35 27.95 106.32 78.37 98.73
Dec-14 -3.44 23.58 91.73 27.02 95.17 68.15 87.96
Jan-15 -4.74 21.76 87.25 26.50 91.99 65.49 83.86
Feb-15 -4.78 22.21 75.75 26.99 80.53 53.54 69.79
Mar-15 -6.45 20.74 62.13 27.19 68.58 41.39 56.76
Apr-15 -6.94 20.36 65.00 27.30 71.94 44.64 59.08
May-15 -8.29 19.81 62.63 28.10 70.92 42.82 57.19
Jun-15 -7.74 2151 61.77 29.25 69.51 40.26 55.61
Jul-15 -9.93 20.88 57.40 30.81 67.33 36.52 51.43
Aug-15 -9.96 19.72 61.18 29.68 71.14 41.46 56.17
Sep-15 -10.60 17.72 54.05 28.32 64.65 36.33 50.13
Oct-15 -10.15 15.63 60.32 25.78 70.47 44.69 56.56
%change between Oct-15 and Sep-15
-4.2% -11.8% 11.6% -9.0% 9.0% 23.0% 12.8%

* Average price for 2" and 3" positions



& 3 mhEORAEER

Crop year commencin GO
Py 9 2013-14
TOTAL 136 571 147 615 146 630 143 253 -2.3%
Arabicas 82 007 88 370 87 010 84 999 -2.3%
Colombian Milds 8720 11523 13 488 14 656 8.7%
Other Milds 31845 28 933 26 829 26 531 -1.1%
Brazilian Naturals 41 442 47 914 46 693 43 812 -6.2%
Robustas 54 564 59 245 59 620 58 253 -2.3%
Africa 16 058 16 632 16 240 16 569 2.0%
Asia & Oceania 41 919 45 379 46 573 45 693 -1.9%
Mexico & Central America 20194 18 481 16 585 18 001 8.5%
South America 58 400 67 122 67 232 62 990 -6.3%
HAT L T8

Full production data are available on the ICO website at www.ico.org/trade_statistics.asp

£ 4 MEEOR®RINE
September 2014 September 2015  %change October - September

2013/14 2014/15 %change

TOTAL 9397 8871 -5.6% 114 236 110 746 -3.1%
Arabicas 5326 5557 4.4% 69 702 68 399 -1.9%
Colombian Milds 892 1147 28.6% 12033 13435 11.6%
Other Milds 1566 1484 -5.2% 22767 21791 -4.3%
Brazilian Naturals 2 868 2926 2.1% 34902 33173 -5.0%
Robustas 4071 3314 -18.6% 44 534 42 347 -4.9%
HAL TR

Full trade statistics are available on the ICO website at www.ico.org/trade_statistics.asp

£ 5 Za—I—IRURY R VEYHIBORAIEEEHERE

Oct-14 Nov-14 Dec-14 Jan-15 Feb-15 Mar-15 Apr-15 May-15 Jun-15 Jul-15 Aug-15 Sep-15 Oct-15

New York 2.67 263 260 255 256 260 256 241 243 238 236 228 215
London 202 208 212 235 255 284 293 302 312 335 343 343 337
Hf \R

% 6: HADHER

CAGR
Calendar years
(2011-2014)
World total 139 364 143 099 147 495 149 162 2.3%
Exporting countries 42 788 44 196 44 951 46 144 2.5%
Traditional markets 77 561 78 417 80 880 81091 1.5%
Emerging markets 19 015 20485 21 664 21927 4.9%
CAGR: Compound Annual Growth Rate
L : TR

Full consumption statistics are available on the ICO website at www.ico.org/trade_statistics.asp
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TOP TEN ORIGINS OF COFFEE IMPORTS BY RUSSIA

F1L2FREI—t—:
(201:11::;%; % of total Cumulative %
Brazil 828 20% 20%
Vietnam 767 18% 38%
India 564 13% 51%
Germany 342 8% 59%
Indonesia 290 7% 66%
Ecuador 198 5% 70%
Switzerland 143 3% 74%
Italy 132 3% 77%
Colombia 110 3% 80%
Spain 93 2% 82%
Others 776 18% 100%
Total 4243 100%
xX2a—v—49
(201:11::;%; % of total Cumulative %
Vietnam 698 38% 38%
Brazil 430 23% 61%
Indonesia 288 16% 77%
Uganda 51 3% 80%
India 50 3% 82%
Ethiopia 43 2% 85%
Peru 41 2% 87%
Colombia 40 2% 89%
Honduras 40 2% 91%
Tanzania 24 1% 93%
Others 138 7% 100%
Total 1844 100%
ERAVAEZY FOd—k—
(201:11::;%; % of total Cumulative %
India 514 25%
Brazil 397 19% 43%
Germany 304 15% 58%
Ecuador 198 9% 67%
Switzerland 131 6% 74%
Spain 91 4% 78%
Colombia 70 3% 81%
Vietnam 68 3% 85%
Poland 62 3% 87%
South Korea 50 2% 90%
Others 213 10% 100%
Total 2097 100%

HAT : 60kg i3
LF a2 T—a—t—0lgA&IIEEN DTV DO TRV,
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27" 7 1: Market composition of retail sales by value
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